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Washington, DC

October 24, 2008

Educating The Future: “All who have meditated on the art of governing mankind have been convinced that the fate of empires depends on the education of youth,” wrote Aristotle. Both Presidential candidates have both recognized the importance of a strong educational system in our country. However, their plans for achieving a strong, nationwide educational reform are vastly different. Tuesday, Senator McCain’s and Senator Obama’s education advisors debated about their quality education plans at the Teachers College of Columbia University in New York City. 
 
Senator’s McCain’s advisor, Lisa Graham Keegan, is a former Arizona Superintendent of Public Education and state representative. Senator Obama’s Linda Darling-Hammond is the Charles E. Ducommun Professor of Education at Stanford University and former President of the American Educational Research Association. Susan Fuhrman, the Teacher’s College President, moderated.
 
The advisors focused on differences. Keegan shared Senator McCain’s desire for the parent’s right to choose and the importance of giving each child what is best for him. She said, “Senator McCain says on his web site that he envisions public education system where the resources we supply for children literally follow those kids into the school that works for them and that school gets those resources. Very simple sort of philosophical model. It's all about the child.”
 
Hammond elaborated on Senator Obama’s vision for equal opportunity saying, “I think we will see that priority placed on building a real system that insures that all kids get access to high quality education. We don't have the capacity [right now] to ensure that everyone gets what is really the new civil right, access to a high quality education.”
 
Prior to the debate, Fuhrman conveyed her purpose for the debate writing, "If we're serious about overcoming entrenched racial attitudes and barriers, let's recognize how important education is to that conversation.” According to Teachers College, she added that the “candidates must address students' lack of equal access to high-quality teachers, the need for expanded time spent on learning, and ways of creating a rich and broad curriculum for all students.”
To view the transcript of the debate, Click Here.
Impressionable Eyes View Lesbian Wedding: A group of six-year-olds had a field trip to their teacher’s lesbian wedding last Friday. The children were first graders of the Creative Arts Charter School in California. The field trip coordinator was Liz Jaroflow, the interim director of the school. “It really is what we call a teachable moment,” she argued.
 
The trip occurred days after the homosexual campaign group “No on 8” declared same-sex marriage wouldn’t be taught in the public schools. Press secretary for the Yes on 8 campaign, Chip White, said, “It shows that not only can it happen, but it has already happened.” It has made the school central to the debate on same-sex marriage in California.  White said, “This is overt indoctrination of children who are too young to have an understanding of its purpose.”
 
Jaroflow, when asked for the educational value for the trip, explained the “historical significance of same-sex marriage” saying that marriage was a civil right. She went on to say, "I think I'm well within the parameters,” and that it was certainly “an issue I [she] would be willing to put my job on the line for.”
 
Proposition 8 is the CA amendment declaring marriage to be between a man and a woman.  Voters in Florida and Arizona will also have the opportunity to vote to protect the sanctity of marriage through marriage amendments in their states.  The vote on these amendments will be with the Presidential elections on November 4th. 
 
 Chicago Bans Pro-Life Ad:  The Chicago television station WLS has refused to run a pro-life commercial which depicts a baby at different stages in the womb.  The powerful ad, “85 Days,” was produced by The Caring Outreach, a pro-life organization dedicated to “using the persuasive power of the media to advance pro-life views.” 

Although The Caring Outreach bought the time for the ad to be aired, the ad was rejected because “they [ABC] felt that some of the fetuses shown -- and they used the word 'fetus' -- during some portions of the ad were not the age that was stated or implied," according to Jean Synovic, spokeswoman for The Caring Outreach.  Even after proof was given to validate the accuracy of the stated age of the baby, the station refused to air the ad. 

But other ABC affiliate stations do not hold to the same conclusion. According to Ms. Synovic, "Three ABC networks are showing this ad in Wisconsin and another in Maine, so it's not like the ad's not on the air anywhere else in the country. It is being shown."

The Caring Outreach has requested a “fairness check” from ABC on the commercial to determine if it meets the requirements necessary for other commercials.  If “85 Days” passes the fairness check, then The Caring Outreach plans to sue ABC for discrimination.

“85 Days” ends with a number for pregnant women to call if they need help.  The ad can be viewed here: http://www.thecaringoutreach.org/85Days_English.html.
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